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Profile
Dr. Sirisuhk Rakthin has been an adjunct lecturer at CMMU since 2002 and currently joined
CMMU as a full-time lecturer. She earned her first bachelor degree in Electrical Engineering
from Kasetsart University and her second degree in Laws from Sukhothai Thammathirat Open
University. She received an MBA in Strategic Management and Consulting from MIT Sloan
School of Management. Additionally, she completed an M.S. in Business Research and received
a Ph.D. in Marketing from Michigan State University, U.S.A.

Prior to joining CMMU, Dr. Sirisuhk worked for over 15 years in international marketing, laws,
and strategic planning in telecom industry. Her broad experience as a senior management in
developing and managing large-scale telecom projects including international operations and
investments provides her with the perfect opportunity to contribute to her teaching and
research in both marketing and strategic management areas. Dr. Sirisuhk's research interests
include marketing strategy, knowledge transfer and management, international business
management and cultural intelligence, innovation and entrepreneurship, and new product
development process.
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